16.

e

18.

19.

20.

SECTION C — (3 x 10 = 30 marks)
Answer any THREE_ questions.

Explain the importance of

marketing in
developing countries.

aar(Bb prpsefd spaglLGssadlan (pafusgeusms
afleurdl.

Explain the various factors influencing Buyer
behaviour.

amm@ueiflar pLgesuienan Siwralls@n sryamisamer
el

Discuss the various product mix decision with

suitable examples.

ueGauy Gummer sy  EiorartismeTs  LHd
2SIy 6T 6 &(@h 607 Gl .

Explain the factors influencing pricing decisions.
alevaudi_a Srwreflgsame Airardéen smeflsmer
afleuf.

Discuss the functions of advertising in detail.

eflembuigsdlenr  Laflsamarts filfleurrent

&&6IS®AET eleuTsl.

Lihmli
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SECTION A — (10 x 2 = 20 marks)
~ Answer ALL questions.
1.  Define Marketing.

ghasULHESD QJGDFIU_IQJ-..

at are the elements of Marketing?

SLIL[O &5 6 g0 1| EHET cTETET?

‘SVMat is Psychographic Segmentation?

5:"5\ n{}"‘-‘.?"f:ﬁf % .

* e el eheng ANGS erermmed cresen?

4.  What do you understand by marketing strategy?

sHsLILMSHD o g8 eranuig UpH B <oiflbe Qereim g

GTEITET? .

&

Define Branding.
15l DIeU@T BEnL_WITeLD Guam LI,
6.  What is Product Mix?

QUIT(HET SENEU GTETDHITE) GTETaT?
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10,

1L,

12.

What is meant by multi product pricing?

Lo swmilliy efleneudch eranLigen Gluimmer eramen?

What is Geographical Pricing?

HeSluued efleneudéd eremmmey eremen?

What is media planning?

oamL_& gL 1L eremmme eremen?

Define Personal Selling.

pefluLLL efpuenar euanyuwmy.

(a)

(b)

(a)

SECTIONB — (5 x 5=25 marks)
Answer ALL questions.

What is the difference between selling and
marketing? '
FHSLUBSESD  LohHmib dlpuamas@n o emar
GougumBaer eremen? ;

Or

Discuss the  functions of

management.

marketing

sresULBSs0  Cuararawuler  Lafsmar

updl efleundl.

Highlight the elements of marketing
strategy.
FHESIL[HSH0 2 gdlullen o MiHem e
pereflaneniiu(hige)s.

Or
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13.

;, Qz//»“

@n:

(b)

(a)

(b)

(b)

List the requisites for effective segmentation.

LgieTeT shensILBEsalan @enilLeniowmanioei

- auflensliu@ss1s.

Highlight the objectives of Product Life
Cycle.

Gurmear  eumpéms  apHduden Crrsshisener
Wenaflaneiini(ss)s.

Or
What are the methods of sales forecasting?
sflpueen apensanfsseslan (panpser wWreneu?

Or

hat are the factors that determine the
channel selection?

aphsd  euflifeamar Cgiey Cewigaller o erar
anyenfleeT wWreneu?

State the functions of personal selling.
sefluu’ L eflpuemanSer uaflsamaer 06,
Or

On what basis the advertisements can be
classified? Discuss in detail.

elleTbLfLh THS Sy Uuent_uded
uamsULRSSILEEDS. of feuns afleumdl.
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